
“IN MANY RESPECTS, 

JUPITER DESIGN IS  

THE SUCCESS STORY  

OF THE CHARTS  
THIS YEAR...”

LYNDA RELPH-KNIGHT,

EDITOR, DESIGN WEEK*

*�DESIGN WEEK TOP 100 CONSULTANCY SURVEY  
IDENTIFYING THE KINGS OF THE DESIGN JUNGLE 2006

DISCOVER THE HIGHLIGHTS OF THE   
               ASSESSMENT OF JUPITER DESIGN



At Jupiter, we’re experts in all aspects of retail and  

brand design. This includes local and national advertising, 

catalogues, sales plan, merchandising, point of sale and 

packaging, and we have the resources in place to handle 

big briefs and big budgets.

Our team can offer you an in-depth understanding of 

your business needs, linking them to the needs of your 

customers. We’ve discovered being strategic doesn’t 

stop us being creative – in fact, it only makes our 

creativity more effective. That’s why our clients trust  

us to give them impressive, cost-effective retail and 

markting solutions that get the right results.

THE BIG JUMP...
Jupiter Design is about expertise and quality. The kind  

of expertise and quality you’d expect from the biggest 

and best. 

Last year we ranked 82 in industry magazine Design 

Week’s top 100 agencies – an annual poll of UK agencies 

shaping the future in design. This year, jumping 57 

places… we’ve officially hit the chart at 25. 

This shows we’ve grown substantially over the past year. 

How? By establishing great relationships with clients 

who come back to us time and time again.

We’re used to handling large volume briefs, and we’re 

good at it. That’s why clients like Boots, Argos and 

Capital One rely on us to give them exactly what they 

want, when they want it.

INNOVATION AND SERVICE 

YOU CAN DEPEND ON

Strategic  
or creative?  
Creative and 
strategic.



A couple  of number one hits...

EX
panding







                
talent




This year we’ve hopped up more chart  places (57 to be precise) than any other agency in the big 100. 
We’re also number one in the growth in  fee-income chart. This doesn’t mean our rates have shot up – it means we’ve had plenty of repeat business. At Jupiter we strive to get everything right – from taking a clear brief to delivering imaginative ideas and successful communications that give great return on client investments. 

Our secret is hiring great talent and making the best of it. 
We’ve welcomed lots of talented new people into the team. 
In fact, we’ve increased our staffing level by 30 per cent.  
The great thing is, new talent brings with it fantastic new 
ideas – keeping Jupiter at the forefront of creativity.We’re one of the few agencies outside of London that can 

successfully tackle an entire brand management project. 
We’re big enough to take on large-scale communication 
contracts, whether they’re internal or external, creating 
successful campaigns that exceed your expectations. All this means our clients have the potential to outsource  
their in-house teams to Jupiter, or commission us as if we  
are an in-house team, saving money and improving results.



If we’re going  to do something...  we do it properly.

and  finally...Great news! According to Design Week we’re the largest 
independent print and literature design agency outside  
of London. We can handle a huge volume of retail and 
marketing communications and we’ve got the resources 
to manage them smoothly and successfully. We can look 
after every stage of publication, including concepts, 
copywriting, design, artwork and production.

Our growth this year hasn’t just been about winning  
lots of new pitches. We’ve dedicated a great deal of our 
time to existing clients who deserve our full attention. 
At Jupiter, our clients know they can approach us with  
big plans in mind. They know we’ll inspire them with a 
whole bunch of ideas and they know we’ll work with 
them creatively to produce results they’ll be proud of.

“In many respects, Jupiter Design is the success story of the charts this year, reporting an increase in fees of 138 per cent overall. Its ascendancy started when it took over the design studio and workload of Boots The Chemists in 2004, in a  trail-blazing move under the Transfer of Undertakings (Protection of Employment) – better known as Tupe   – arrangements (Design Business, DW7 January 2005).  It is now diversifying and has a healthy growth projection of 20 per cent to December.”Lynda Relph-Knight, Editor, Design Week



INTRiguED?

Please contact Sarah Martin at Jupiter Design on  
0115 965 1848 or visit www.jupiterdesign.co.uk

INTERESTED?
INspirED?

we’d love to hear from you.

WHETHER YOU’RE INTERESTED IN INNOVATIVE RETAIL 
MARKETING OR TARGETED BRAND COMMUNICATIONS


